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Ethics Case Scenarios
[bookmark: _GoBack]Internet Ethics
Companies today require someone to log-in, record their names on a book or leave an identity card at the front desk before entering the building (Debatin, 2011). This act is a precautionary measure to assist the company with plans and information when cases such as terrorist attacks, fire, and so on occurs. Today, many companies are doing away with paper and pen and adopting digital technology, which is more environmental friendly and convenient. In this case scenario, a man walked in a BituBex company with proposals and tender documents ready to hand to the procurement department located on the 20th floor of the building. The tender was for a supply of detergents and kitchenware. The building hosted more than ten offices of different companies. He was required to key in his name, email address, identification number, and telephone line, and the office he was headed to in an online gadget attached to the wall on entrance to the building
He went and completed what he wanted and come out. He signed out of the gadget by indicating the time he left under the guard’s watch. After a couple of days, he was surprised to see an advert sent on his email advertising one of the company’s-service in the building he had visited. According to him, he had never signed up for any commercial or newsletter from the company. He was even surprised that the first time he knew such a company was in that building from a poster they had displayed in an open end of the front desk. He felt like he was being trolled and his personal information given out anyhow to strangers. He was devastated and decided to confront them fighting for his privacy. The case could have been prevented by the front desk asking him if he wanted his email shared to the companies in the building. They would have even asked for the information at a monetary cost. The ethical dilemma is personal data privacy, which violates internet ethics (Debatin, 2011).
Cyber Ethics
Sydney is an online blogger for trending fashion. He spends half of his day online writing blogs and interacting with people on social media platforms. Through his frequent online presence, he has acquired a popularity figure among many followers of his blogs and social media accounts. Sydney has a disability where, he cannot stand or walk straight due to an eye and ear infection he suffered in his childhood, which affected his balance. He, therefore, walks as if he is heading to another direction. One day, he met a popular celebrity of fashion trends, and he was given a walk around his cloth line. He posted a video of their tour online, citing how he had a great opportunity.
Sydney never shared his picture online, and this happened to be the first time. His followers and fans were seeing him for the first time, which went contrary to their expectations. He received various negative description of himself by the followers. Some conveyed how they were disappointed at his appearance, some said that they wanted to marry him but now they couldn’t while others promised to unfollow him. Regardless of various praise here and there the negative reviews tore him apart. He was devastated and hated himself which reduced his self-esteem. The scenario represents cyberbullying, which is against codes of cyber ethics (Tavani, 2016). His followers never portrayed the required behaviors using cyber technology. The case would have been prevented by adhering to the code of ethics.
E-Commerce Ethics
Online marketing and commerce have become prevalent today. There are several online shopping platforms today which offer personalized services eliminating the need to visit the store regularly. This case involves a student who ordered a laptop from one of the online stores. The product listing in the store’s online platform presented the item as having special aspects such as an expanded RAM, a spare external hard disk, and a free flash drive. The price was also reasonable but very favorable for the deal. The laptop display also had a very appealing shape, size and color. The student went along and ordered the product. As required, he followed the due process of payment and indicating the preferred mode of delivery.
After a couple of days, the product was delivered to his doorstep. Due to excitement, he sent the delivery man out as he went along to open the product. To his surprise, the shape was not the same as the one advertised. The size was big, bulky than expected, and not as slim as they displayed it on the platform. However, the name of the product matched, but not its expected appearance. The student was disappointed since what prompted him to buy was its shape, size, and color. The product listing was confused with another one or misguided. The scenarios represent an inaccurate product listing case, which is a violation of E-Commerce Ethics (Tavani, 2016). E-Commerce Ethics ensures that genuine products are listed so that consumer is not exploited. The listing exploited the consumer into a false advertisement, which is a law violation. The case would have been rectified by the platform confirming the real product before delivering, and the listing as well. They should, however, apologize and refund the money so that the consumer can make another decision.
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